
 

 

 

Second Cycle of Studies (4+1) 
I DEPARTMENT: FINANCIAL – TAX MANAGEMENT 
5th Year of Study 
 
9th Semester 

No. Subject Hours of study ECTS 
LECT. PRACT. TOTAL 

1 Corporate Finance 45 30 75 7 
2 Tax Management 45 30 75 7 
3 Marketing 45 30 75 7 
4 Credit Policy 45 30 75 7 

Total 180 120 300 28 
 
10th Semester 
No. Subject Hours of study ECTS 

LECT. PRACT. TOTAL 
1 International Financial Institutions and Organizations 45 30 75 6 
2 International Finance 45 30 75 6 

 One elective subject from the following: 

3  
4 

Analysis of Financial Statements 
Control and Auditing 
Economics of Public Sector 
Investment Management 

45  
45 

30  
30 

75  
75 

  5  
  5 

5 Election, completion and defence of a MA thesis     10 

 Total 180 120 300 32 

 
 

Upon completion of the second cycle of studies, the student scores 60 ECTS and acquires the 
title 

 
MASTER OF ARTS IN ECONOMY, 

 MARKETING MANAGEMENT. 
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DEPARTMENT: MANAGEMENT AND BUSINESS ADMINISTRATION 
 
5th Year of Study 
9th Semester 

No. Subject Hours of study ECTS 
LECT. PRACT

. 
TOTAL 

1 Management Theories 45 30 75 7 
2 Small Business Management 45 30 75 7 
3 Financial Management 45 30 75 6 

 One elective subject from the following: 

4 Organizational Behaviour  
Investment Management  

45 30 75 5 

Total 180 120 300 25 
 
10th Semester  
No. Subject Hours of study ECTS 

LECT. PRACT
. 

TOTAL 

1 International Management 45 30 75 6 
2 Marketing Management 45 30 75 7 
3 Human Resources Management 45 30 75 7 

 One elective subject from the following: 

4 Business Communication  
Management and Motivational Resources  

45 30 75 5 

5 Election, completion and defence of a MA thesis    10 

 Total 180 120 300 35 

 

Upon completion of the second cycle of studies, the student scores 60 ECTS and acquires the 
title 

 
MASTER OF ARTS IN ECONOMY, 

 MBA MANAGEMENT. 

 

 

 

 

 

 

 



 

 

DEPARTMENT:MANAGEMENT  
5th Year of Study 

 
IX Semester 
No. Subject Hours of study ECTS 

LECT. PRACT. TOTAL 
1 Marketing Theory 45 30 75 7 
2 Product Policy 45 30 75 6 
3 Distribution and Sales Methods 45 30 75 6 
4 Theory of Consumer Behaviour and Buying Habits 45 30 75 7 

Total 180 120 300 26 
 
X Semester 
No. Subject Hours of study ECTS 

LECT. PRACT. TOTAL 
1 Promotion 45 30 75 6 
2 Price Policy in Marketing 45 30 75 6 

 Two elective subjects from the following: 

3  
4 

Marketing Management  
Marketing Research 
International Marketing  
Entrepreneurship Marketing Management  

45  
45 

30  
30 

75  
75 

6  
6 

5 Election, completion and defence of a MA thesis 10 

 Total 180 120 300 34 

 
 

Upon completion of the second cycle of studies, the student scores 60 ECTS and acquires the 
title 

 
MASTER OF ARTS IN ECONOMY, 

 MARKETING MANAGEMENT. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

DEPARTMENT: MANAGEMENT IN HEALTHCARE AND PHARMACEUTICS 
5th Year of Study 
 
9th Semester  

No. Subject Hours of study ECTS 
LECT. PRACT

. 
TOTAL 

1 Economics and Organization of Healthcare and 
Pharmaceutical Institutions 

45 30 75 6 

2 Marketing of Healthcare and Pharmaceutics 45 30 75 6 
3 Management Informational Systems in Healthcare and 

Pharmaceutics 
45 30 75 6 

 One elective subject from the following: 
4 Health and Social Insurance  

Management of specialist and diagnostic processes)  
45 30 75 6 

Total 180 120 300 24 
 
X Semester 
No. Subject Hours of study ECTS 

LECT. PRACT
. 

TOTAL 

1 Management of Health Centres 45 30 75 5 
2 Supply Management in Healthcare and Pharmaceutical 

Organizations and Institutions 
45 30 75 5 

3 Cost Management in Healthcare and Pharmaceutical 
Organizations and Institutions 

45 30 75 5 

4 Investment Management 45 30 75 5 
 One elective subject from the following: 

5 Personnel Management in Healthcare and Pharmaceutics  
Management and Motivational Resources  
Allocation of Resources in Pharmaceutics  

45 30 75 6 

6 Election, completion and defence of a MA thesis 10 

 Total 225 150 375 36 

 
 

 
Upon completion of the second cycle of studies, the student scores 60 ECTS and acquires the 

title 
 

MASTER OF ARTS IN ECONOMY, 
 MANAGEMENT IN HEALTHCARE AND 

PHARMACEUTICS. 
 

 


